[image: image1.png]



	NICOLE L. REYNOLDS

nikkireynolds@sbcglobal.net
http://www.fivethirtyone.com



	

SUMMARY


Instructional design professional specializing in research and curriculum design with experience in technology, K-12 education, retail and non-profit industries. Proficient in a range of tasks including needs analysis and training requirements, content and layout design and storyboarding as well as script writing and assessment. Adaptable to any subject matter and experienced in CBT and WBT formats. Complementary expertise in web and graphic design enhances ability to incorporate quality visual components into e-learning.
	

WORK EXPERIENCE


FIVE.THIRTY.ONE Design: San Carlos, CA, June 2005 – Present 

Owner, Instructional Design and Graphic Design Consultant
· Evaluate client training and learning requirements; develop strategies and design training programs to suit needs

· Execute a range of project tasks including needs analysis, content and visual design, storyboarding, writing, assessment

· Adapt and operate successfully in leadership roles as well as individual or collaborative support capacities

· Provide a wide range of experience in graphic design (print and web) and website development
Client: Coca-Cola Enterprises (Technology)
· Examined SAP products and technology  to produce training for technical and non-technical employees
· Interfaced directly with SMEs to gather additional requirements and information for SAP overview training

· Scripted content and created interactivities or selected appropriate multi-media types from pre-defined library
· Wrote assessments for each of five modules in order to measure user comprehension of material

Client: Brightstorm (K-12 Education)
· Researched and identified curriculum requirements for innovative, web-based training for high school students

· Defined course map for subject matter in Algebra I/II, Geometry, Trigonometry, U.S. History, Biology, English and SAT

· Composed look and feel for teachers’ training aids, designed all supplementary visuals in PPT format

· Engaged with SMEs to understand presentation methods and supervised material and execution during video shoots 
Client: Fresh Perspectives (Non-Profit)
· Consulted on business/marketing strategies, instructional/web/media/graphic design, user experience and technical issues
· Designed, developed, and produced Flash-based CBT to accompany workbook product for retail sale
· Developed company website and web store (all e-commerce components) to enable public, online sale of product
· Fulfilled layout, production and design requirements for book and cover art; rendered all print materials for marketing
· Planned and lead focus groups on interface, graphic and instructional design and usability to ensure user acceptance
· Created print and graphic design elements including book jackets, cd covers, promotional materials and logos
Convergys (formerly DigitalThink), San Francisco, CA, September 2003 – January 2005
Learning Strategist (Instructional Designer)
· Initiated solution designs to define and frame eLearning strategies for clients 

· Collaborated with SMEs to meet training development goals and requirements and gather appropriate content
· Managed project teams; responsible for adhering to aggressive timelines, budget and quality standards
· Consulted for sales team in prospect engagements to analyze learning needs and to propose learning design solutions
· Coordinated with cross-functional design and development teams in the U.S. and India
Client: Microsoft (Technology)

· Executed gap analysis, scoping, and design tasks; presented results and solutions to key stakeholders

· Acted as curriculum developer and team lead for over 40 modules addressing Microsoft applications and product definition, operations management and business productivity
· Crafted and sketched course storyboards, Flash-based interactivities, flipbooks, decision trees and simulations 

· Developed course curriculum including performance-based learning objectives and assessments
Client: Rent-A-Center (Retail)

· Positioned as designer, writer and team lead for series of 10 soft skills modules for sales training
· Crafted and sketched course storyboards, Flash-based interactivities, flipbooks, decision trees and simulations

· Compiled and wrote style guides for internal and client use to maintain integrity of training content and design

· Worked in-studio with voice talent and engineered audio tracks for all voice over requirements
Classroom Connect, Brisbane, CA, January 2003 – September 2003

Producer – Professional Development Portals 
· Led design and expansion of professional development portals to deliver e-learning opportunities to adult educators 
· Managed engineering, design, content and user experience team members to ensure production quality and efficiency
· Maintained external client relationships and translated customer needs while complying with internal processes
BroadVision, Redwood City, CA, December 1999 – May 2001

Project Manager/Designer/Manager, Web Services – BroadVision University 
· Planned, designed, developed and launched Virtual Campus, BroadVision’s first, global e-learning site 

· Wrote site project plans, system requirements, flow diagrams, use case analyses, usability tests and training manuals

· Developed wire frames, storyboards, mockups and graphical components to meet design specifications for project
· Teamed with technical leads, content managers and instructional designers to communicate and execute requirements 

Oracle Corporation, Redwood Shores, CA, October 1997 – December 1999

Global Webmaster – Oracle University

· Led international implementation of training websites in order to expand and streamline Oracle’s education business

· Focused on existing and future education initiatives to grow web-based and ILT opportunities
Web Designer/Product Manager – Global Sales Practices and Online Programs
· Designed and launched online sales tool to increase efficiency and provide sales force with comprehensive customer views

· Led classroom training sessions for sales force on functionality and value of web-based support tools
· Edited and managed content for Oracle Partner websites to cultivate co-marketing and partner collaboration
· Conducted usability tests and analyzed data in order to devise solutions and to increase utilization for alliances website 
NetFRAME Systems, Inc., Milpitas, CA, March 1996 – October 1997

Webmaster
· Built and managed corporate internet and intranet to strengthen communication to customers, prospects and employees
· Facilitated weekly web training courses in ILT format to teach HTML coding and web design to internal employees
	SKILLS, KNOWLEDGE, PERSONAL DEVELOPMENT


Software Tools: Adobe: Flash, Illustrator, Photoshop, Fireworks, Dreamweaver, InDesign, Audition, Captivate, Contribute, MS: PowerPoint, Project, Word, Excel; Other: HTML, XHTML, CSS,  Sound Forge, Visio, SmartSound
Instructional Design: SCORM and reusable content objects, ADDIE, Kirkpatrick, Gagne and other theorist models 

	EDUCATION


Stanford University – Master of Arts, Education: Learning, Design and Technology – June 2002

· Studied and applied learning theory, human computer interaction and course design methodologies to understand the relationship between education and technology
· Master’s Project Design: “Bravo” –  interactive e-learning tool for developing and exercising presentation skills

· Internship: Global English – South San Francisco – Product Development Department

- Audited online training application to analyze and evaluate learning components and usability issues for global clients 

- Recommended strategic modifications for improving learnability and usability based on learning and design theories

San Francisco State University – Bachelor of Science, Business Administration/Marketing – December 1995 – Cum Laude



